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MENU ANALYSIS 

We referred to different menus around SFS, Yelahanka.  
We are including the given menus and their analysis that we thought have distinctive 
characteristics. 
• Hokey Pokey 
• Kitchen 6 
• Beijing Bites 
• Madurai Canteen 
• Maa da dhaba 



HOKEY POKEY MENU 

• Negative point: The text is not clearly visible because of the background colours. 
• Negative point: The typeface for the description of the food items is a decorative, which makes it difficult to read.  
• Positive point: The serves (quantity) of each item is mentioned- single, double and knockout (along with the symbols 

of cups). 
• Positive point: On the third page, the prices are the same for the items. The menu constricts the prices to one line, 

making it easier to associate each item with respective scoop cost. 
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HOKEY POKEY MENU 



KITCHEN 6 MENU 

• Negative point: Overcrowded pages 
• Negative point: Serial number and prices side by side are confusing for the reader/customer 
• Positive point: Category and hierarchy is evident. 
• Positive point: The menu is consistent overall- following the same pattern. 
• Negative point: Few specifications like serving, spicy are missing.  
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BEIJING BITES MENU 

• Negative point: The given rate for each food item is distant from the name, making it difficult to connect food to 
price. 

• Positive point: Well categorized- vegetarian, non- vegetarian, cuisines and other specifications (chilly symbol). 
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•  Negative point: The red background image overwhelming. 
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BEIJING BITES MENU 



MADURAI CANTEEN 

• Positive point: Text and image 
balance is well maintained. 

• Positive point: The veg and non veg 
food items are distinguished by 
symbols. 

• Negative point: Serving could have 
been mentioned for all items. 

• Negative point: The given rate for 
each food item is distant from the 
name, making it difficult to connect 
food to price. 
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FINAL SELECTION- MAA DA DHABA 



• AC AND NON-AC ROOMS 
• TAKEAWAY MENU 

AVAILABLE 
• DELIVERY TIME- 40 MINS 
 



MAA DA DHABA (MENU ANALYSIS) 

• Typeface is decorative, time consuming to read. 
• All the pages are inconsistent- in colour, form. 
• Hierarchy of the prices are not maintained. 
• Servings not specified 
• No symbols for spicy, chefs recommendations. 
• Updates on daily special menu can be provided  online 
• Taxes included or not 
• Name and address  
• Description not given  

 
 
 



VISIT TO MAA DA DHABA 



INTERVIEW WITH MAA DA DHABA 
• What does Dilli to Amritsar written with the logo mean? 
The concept of opening a North Indian restaurant in this area was to bring the feel of Dhaba’s on Delhi Amritsar 
highways.  
 
• What is the idea behind combining North Indian and Chinese cuisine? 
North Indian is a different cuisine in the area and Chinese is highly in demand. 
 
• What is the targeted audience? 
Students and families, office-goers. 
 
• Does this restaurant have any branches? 
2 in yelahanka and 2 in Manyata tech park  
 
• What about the tax system? 
5% GST. All the prices are inclusive of taxes. 
 
• Do you have daily specials?   
No. There is a fixed menu.  
 
• Which are the spicy dishes in the menu? 
All the dishes are medium spicy. Changes can be made depending on what the customer prefers. 



KEYS TO CONSIDER IN THE MENU WE ITERATE 

• Quantity serves for each food item (in category) 
• LATCH 
• Food rate should be in-line with the item for comfortable reading  
• Food images  
• Background image/colour 
• Symbols/key for spicy food, chef recommendations, etc. 
• Consistency of style of the menu 
• Typeface 
• Colour palette 
• Mention tax 
• Name, address, more info 
• Description of food item 
• Cultural context  
• Catchy titles 
• Language sensitive 



ITERATIONS FOR PRINTED MENU 
Dotted lines for easy 

readability of prices along 
with the food item 

Prices clubbed 
together rather than 

recurring 

Popularity/Ratings of 
food items 

Varieties of veg & non- veg are clubbed 
Eg. Chicken/paneer/mutton/mushroom/fish items are together  



Version 1 

1/2 



Version 1 
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Version 2 
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Version 2 
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MENU IN PRINT 
(A5 SIZE) 

POSITIVES  
• Menu is divided into two given cuisines- North Indian and Indian Chinese 
• Legible Font 
• Price Hierarchy  
• Consistency in the menu 
• More information of the restaurant in menu itself. 
 
NEGATIVES 
• The dashes used for food item to price association makes the page clustered 
• No division between columns of veg/non-veg  
• Veg and non- veg titles are repeated again 
• Menu is divided into cuisines, the customers have to go through starters main course 

twice. 
• The page still looks to text-heavy. 



WEB/DIGITAL MENU 

Taking inspiration and ideas from Zomato, Swiggy, Fresh menu and other food related 
applications/sites.  
 
  IDEAS 
• Overlay of different food item images. Once one clicks on one of the images, it redirects to 

another page with all the food item details. To narrow down the image options , search filters 
will be provided. 

•  Filters can be like: category: cuisine > veg or non veg > soups, starters, main course……. 
•  Before placing the order, space will be provided for entering  
                       Additional information like extra spicy or more sugar. 
                       Delivery instructions like beware of dog  
• Suggestions for ordering few items like beverages or desserts along with other food to 

convince the customer to purchase more items.  



ITERATIONS FOR WEB MENU 

Screen 1: Home page Screen 2: more info 
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Screen 3: Filters section Screen 4: Cart section 

2/3 



Screen 5: search bar Screen 6: food description 
(overlay) 
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Maa	Da	Dhaba	Restaurant	
Menu	re-design	

Rhea	and	Ursula	



Specifica8ons	
•  Colour	scheme-Dhaba	inspired	colours	used.	Vermillion,	mustard	yellow,	beige	and	

black	text.	Green	and	blue	symbols.		
•  Fonts	used:	Gill	sans	in	the	physical	menu;	Gill	sans	and		calibri	in	the	online	

prototype.		
•  Page	layout	size:	A5.	Web	screen	size	15”	desktop	screen.		
•  LATCH:	Loca8on,	Category	and	Hierarchy	implemented.		
•  Customized	interface	as	per	user’s	convenience.		
•  	SoTwares	used	for	the	online	prototype:	Photoshop	(for	layout)	and	Invision(for	

func8ons).		



Menu	in	print	
(combina8on	of	restaurant	and	take	away	menu)	

A5	size	



Ini8al	wireframe	
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We	wanted	to	categorize	the	menu	mainly	on	the	Cuisines-	North	Indian	and	Indian	Chinese.	But	we	

realised	that	the	hierarchy	in	the	course	of	meal	is	lost	within	as	there	are	two	starters,	main	course	of	each	
making	it	tedious	for	the	customer/user.	



Ini8al	wireframe	
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Final	wireframe	
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We	came	up	with	this	design	finally	to	sort	informa8on	be[er	through	Loca8on,	Category	and	Hierarchy.	
Loca8on-	North	Indian	and	Indian		Chinese;								

Category-	veg	and	non	veg,	best	sellers	and	chef	recommenda8ons;								
Hierarchy-	course	of	meals,	prices	



Final	wireframe	
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The	giveaway	menu	is	going	to	be	cost	effec8ve:	2	page,	black	and	white	version	of	the	same	menu.	



Feedback	(we	could	improve	on)	

•  The	first	page	informa8on:	the	cost	should	not	be	men8oned.	Extra	informa8on	
about	the	restaurant	can	be	placed	on	the	last	page,	preferably.		

•  Colour	scheme	of	black	text	over	vermillion	background	should	be	rethought.	
•  More	layout	itera8ons	should	have	been	explored:	rice	and	breads	can	go	on	a	

separate	page	or	with	main	course	but	not	with	combo	meals.	
•  The	space	is	not	well	balanced:	blanks	pages	can	be	u8lized.		
•  The	aesthe8cs	must	be	improvised.		

	



Online	Menu	

Desktop	size	



Ini8al	wireframe	

1/3	Home	page	



Ini8al	wireframe	

2/3	Food	page	



Ini8al	wireframe	

3/3	More	informa8on	



Maa	Da	Dhaba	Online	Menu	

Prototype	link:	
h[ps://invis.io/2VFID2LSTYU	

	



Final	wireframe	

1/4	Home	page	



Final	wireframe	

2/4	Food	page	



Final	wireframe	

3/4	More	informa8on	



Final	wireframe	

4/4	Cart	



Working	of	prototype	
(desktop	size)	

Prototype	link:	
h[ps://invis.io/2VFID2LSTYU	

	

Please	note:	That	the	star	(page	becomes	the	first	slide	to	view)	on	the	
following	pages	which	are	for	direc8ng	the	sequence	in	the	prototype.		



Google	loca8on	of		
Maa	da	Dhaba	
h[ps://goo.gl/maps/o3xxzHHxiUP2	

The	green	ovals		are	
hotspots	which	redirect	
you	to	the	given	pages	on	
clicking.	The	smaller	
pages	like	more	
informa8on	are	shown	as	
overlay	screens	over	the	
home	page.	 Google	loca8on	of		

Maa	da	Dhaba	Express:		
h[ps://goo.gl/maps/o3xxzHHxiUP2	



The	green	ovals		are	hotspots	
which	redirect	you	to	the	
given	pages	on	clicking.	The	
smaller	pages	like	Manchow	
soup	(veg)	are	shown	as	
overlay	screens	over	the	
home	page.	



The	green	ovals		are	hotspots	which	redirect	you	to	the	
given	pages	on	clicking.		

The	
smaller	

pages	like	
Manchow	
soup	(veg)	
and	cart	
are	shown	
as	overlay	
screens	
over	the	
home	
page.	



The	green	ovals		are	hotspots	
which	redirect	you	to	the	
given	pages	on	clicking.	The	
smaller	pages	like	Chilli	
Paneer	are	shown	as		overlay	
screens	over	the	home	page.	



The	green	ovals		are	hotspots	
which	redirect	you	to	the	given	
pages	on	clicking.	The	smaller	
pages	like		Chicken	Curry	with	Ro0	
and	Rice	are	shown	as	overlay	
screens	over	the	home	page.	



The	green	ovals		are	
hotspots	which	redirect	
you	to	the	given	pages	
on	clicking.		
<<<	The	search	page	
(for	fish	food	items)	is	
the	last	page.	If	you	click	
Place	Order	on	this	page	
it	will	redirect	you	to	
the	first	Home	Page.	



Feedback	(we	could	improve	on)	

•  Aesthe8cs	could	be	improvised.	Currently	it	looks	like	an	Engineer’s	work.	
•  The	red	cross	next	to	the	filters	are	disturbing.	The	user	will	not	want	to	see	so	

many	red	marks.	Other	symbols	can	be	used	instead.	The	number	of	items	in	each	
filter	can	be	specified.	

•  Metadata	func8onality	could	be	presented	in	a	more	understanding	way:	how	
does	the	‘you	may	also	like	sec8on’		work	based	on	users	search	results	or	orders	
or	on	chefs	recommenda8ons.	How	are	the	‘Reviews’	collected	and	published	on	
the	site.		

•  Personal	restaurant	informa8on(concept	of	dilli	to	amritsar)	can	be	added	to	the	
main	page.		

•  Branding	the	site	through	zomato	and	swiggy	page.	



FINAL	SUBMISSION	


